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Legacy Rodale Books
Dave Kerpen’s follow-up to his bestselling
Likeable Social Media gives business
owners and marketers time-tested
strategies for growing revenue Likeable
Business lays out the eleven strategies
companies can use to leverage likeability

to increase proﬁts and spur growth.
Kerpen explains how to ensure that every
aspect of a business communicates
transparency, accountability,
responsiveness, and authenticity—which
customers ﬁnd more likeable than
traditional marketing campaigns. Dave
Kerpen is cofounder and CEO of the
marketing ﬁrm Likeable Media, included in

the INC 500 fastest-growing private
companies in the United States for both
2011 and 2012. He is the author of the
New York Times bestselling book Likeable
Social Media and is a frequent keynote
speaker.
A Journey to Reimagine the Promise
of America World Scientiﬁc
Oﬀers advice on how to lead an
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organization into change, including
establishing a sense of urgency,
developing a vision and strategy, and
generating short-term wins.
The Experience Economy Pearson UK
WAKE UP AND SMELL THE SUCCESS! You
already know the Starbucks story. Since
1992, its stock has risen a staggering
5,000 percent! The genius of Starbucks
success lies in its ability to create
personalized customer experiences,
stimulate business growth, generate
proﬁts, energize employees, and secure
customer loyalty-all at the same time. The
Starbucks Experience contains a robust
blend of home-brewed ingenuity and
people-driven philosophies that have
made Starbucks one of the world's "most
admired" companies, according to Fortune
magazine. With unique access to
Starbucks personnel and resources, Joseph
Michelli discovered that the success of
Starbucks is driven by the people who
work there-the "partners"-and the special
experience they create for each customer.
Michelli reveals how you can follow the
Starbucks way to Reach out to entire
communities Listen to individual workers
and consumers Seize growth opportunities

in every market Custom-design a truly
satisfying experience that beneﬁts
everyone involved Filled with real-life
insider stories, eye-opening anecdotes,
and solid step-by-step strategies, this
fascinating book takes you deep inside
one of the most talked-about companies in
the world today. For anyone who wants to
learn from the best-and be the best-The
Starbucks Experience is a rich, heady brew
of unforgettable user-friendly ideas.
Becoming Ms. Burton Little, Brown
Be a more eﬀective leader with strategic
thinking Leading with Strategic Thinking
reveals what eﬀective leaders do
diﬀerently. Eschewing the one-size-ﬁts-all
leadership model, this helpful guide
outlines four general leadership types and
demonstrates how each type achieves
success – whether through personal vision,
structured process, collaboration, or by
empowering others. The authors identify
the actions and skills that distinguish
strategic leadership, drawn from
interviews and focus groups with over
three hundred leaders from around the
world. Examples and case studies
illustrate these concepts in action, and the
provided reference materials steer readers
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toward more advanced information on this
important topic. The disruptive forces of
technology and globalization raise new
challenges for leaders. This book is a
manual that will help executives and
aspiring leaders harness these forces and
address the two central questions of
strategic leadership: How do the best
leaders develop their strategy? How do
eﬀective leaders drive strategic change?
Becoming a strategic leader isn’t about
mimicking an icon. The most eﬀective
leaders seize opportunity in a way that
consciously integrates environmental
requirements, stakeholder expectations,
and personal ability. Leading with
Strategic Thinking shows what these
leaders do, and gives anyone the tools to
be a more strategic leader.
Full Engagement! McGraw Hill Professional
Winner of the 2018 National Council on
Crime & Delinquency’s Media for a Just
Society Awards Winner of the 2017
Goddard Riverside Stephan Russo Book
Prize for Social Justice “Valuable . . . [like
Michelle] Alexander’s The New Jim Crow.”
—Los Angeles Review of Books “Susan
Burton is a national treasure . . . her life
story is testimony to the human capacity
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for resilience and recovery . . . [Becoming
Ms. Burton is] a stunning memoir.”
—Nicholas Kristof, in The New York Times
Winner of the prestigious NAACP Image
Award, a uniquely American story of
trauma, incarceration, and “the
breathtaking resilience of the human
spirit” (Michelle Alexander) Widely hailed
as a stunning memoir, Becoming Ms.
Burton is the remarkable life story of the
renowned activist Susan Burton. In this
“stirring and moving tour-de-force” (John
Legend), Susan Burton movingly recounts
her own journey through the criminal
justice system and her transformation into
a life of advocacy. After a childhood of
immense pain, poverty, and abuse in Los
Angeles, the tragic loss of her son led her
into addiction, which in turn led to arrests
and incarceration. During the War on
Drugs, Burton was arrested and would
cycle in and out of prison for more than
ﬁfteen years. When, by chance, she ﬁnally
received treatment, her political
awakening began and she became a
powerful advocate for “a more humane
justice system guided by compassion and
dignity” (Booklist, starred review). Her
award-winning organization, A New Way of
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Life, has transformed the lives of more
than one thousand formerly incarcerated
women and is an international model for a
less punitive and more eﬀective approach
to rehabilitation and reentry. Winner of an
NAACP Image Award and named a “Best
Book of 2017” by the Chicago Public
Library, here is an unforgettable book
about “the breathtaking resilience of the
human spirit” (Michelle Alexander).
Inspire, Motivate, and Bring Out the Best
in Your People Hachette Books
Now in paperback, the national bestselling
riches-to-rags true story of an advertising
executive who had it all, then lost it
all—and was ﬁnally redeemed by his new
job, and his twenty-eight-year-old boss, at
Starbucks. In his ﬁfties, Michael Gates Gill
had it all: a mansion in the suburbs, a wife
and loving children, a six-ﬁgure salary,
and an Ivy League education. But in a few
short years, he lost his job, got divorced,
and was diagnosed with a brain tumor.
With no money or health insurance, he
was forced to get a job at Starbucks.
Having gone from power lunches to
scrubbing toilets, from being served to
serving, Michael was a true ﬁsh out of
water. But fate brings an unexpected

teacher into his life who opens his eyes to
what living well really looks like. The two
seem to have nothing in common: She is a
young African American, the daughter of a
drug addict; he is used to being the boss
but reports to her now. For the ﬁrst time in
his life he experiences being a member of
a minority trying hard to survive in a
challenging new job. He learns the value
of hard work and humility, as well as what
it truly means to respect another person.
Behind the scenes at one of America’s
most intriguing businesses, an inspiring
friendship is born, a family begins to heal,
and, thanks to his unlikely mentor, Michael
Gill at last experiences a sense of selfworth and happiness he has never known
before. Watch a QuickTime trailer for this
book.
Brave Work. Tough Conversations. Whole
Hearts. Simon and Schuster
Rev. ed. of: The experience economy:
work is theatre & every business a stage.
1999.
Braving the Wilderness McGraw Hill
Professional
One of the world’s leading authorities on
customer-centric business transformation,
Lior Arussy—founder and CEO of the global
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consulting ﬁrm Strativity Group—oﬀers “a
revolutionary, yet pragmatic guide to not
only managing change, but driving and
thriving in a world of cataclysmic
explosions of information and technology”
(Joseph Michelli, #1 New York Times
bestselling author of Leading the
Starbucks Way). The old business model of
adapting to change for continued success
is dead. Change is the new normal. There
are no more periods of stability and
predictability. There is only change. This
continuous upheaval can undercut morale,
decrease productivity and decimate
proﬁts, or it can be a game-changing
opportunity. In Next Is Now, “Lior Arussy
provides a comprehensive and instructive
roadmap for leading change and preparing
yourself and your organization for the
future. He generously shares insider
insights, examples, and lessons learned
from his many years advising top business
leaders.” (Denise Lee Yohn, author of
What Great Brands Do). He helps
corporate leaders and their employees
view change as an opportunity to become
invested, drive that change, and achieve
more success and job satisfaction than if
change were simply implemented from the

top down. Based on his experience
working one-on-one with major corporate
clients like Mercedes-Benz, Royal
Caribbean Cruises, Thomson Reuters,
HSBC and other Fortune 500 clients,
Arussy shares his ﬁve-step Future Ready
Impact program, guiding change-impacted
employees and business owners from a
victim mentality to one of participation
and ownership. As Stephen Cannon, the
former president and CEO of MercedesBenz USA, raves, “For anyone interested in
building a thriving business, Lior Arussy’s
insights provide actionable steps to
integrate into your plans for achieving
success.”
A No-Nonsense Guide to Becoming the
Best in a World of Compromise McGraw
Hill Professional
Leading the Starbucks Way: 5 Principles
for Connecting with Your Customers, Your
Products and Your PeopleMcGraw Hill
Professional
The Open Organization Leading the
Starbucks Way: 5 Principles for Connecting
with Your Customers, Your Products and
Your People
Includes 10 handy do’s and don’ts of
strategy development · Need powerful
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decision-making tools at your ﬁngertips? ·
Want to get the most out of strategic
thinking models like Porter’s Five Forces? ·
Only want what you need to know, rather
than reams of theory? With the critical
strategy tools required to drive your
business forward, this book tells you what
you need to know, fast.
Four Ways Eﬀective Leaders Gain Insight,
Drive Change, and Get Results Harvard
Business Press
NEW YORK TIMES BESTSELLER • From the
longtime CEO and chairman of Starbucks,
a bold, dramatic work about the new
responsibilities that leaders, businesses,
and citizens share in American society
today—as viewed through the intimate
lens of one man’s life and work. What do
we owe one another? How do we channel
our drive, ingenuity, even our pain, into
something more meaningful than
individual success? And what is our duty in
the places where we live, work, and play?
These questions are at the heart of the
American journey. They are also ones that
Howard Schultz has grappled with
personally since growing up in the
Brooklyn housing projects and while
building Starbucks from eleven stores into
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one of the world’s most iconic brands. In
From the Ground Up, Schultz looks for
answers in two interwoven narratives. One
story shows how his conﬂicted
boyhood—including experiences he has
never before revealed—motivated Schultz
to become the ﬁrst in his family to
graduate from college, then to build the
kind of company his father, a workingclass laborer, never had a chance to work
for: a business that tries to balance proﬁt
and human dignity. A parallel story oﬀers
a behind-the-scenes look at Schultz’s
unconventional eﬀorts to challenge old
notions about the role of business in
society. From health insurance and free
college tuition for part-time baristas to
controversial initiatives about race and
refugees, Schultz and his team tackled
societal issues with the same creativity
and rigor they applied to changing how
the world consumes coﬀee. Throughout
the book, Schultz introduces a crosssection of Americans transforming
common struggles into shared successes.
In these pages, lost youth ﬁnd ﬁrst jobs,
aspiring college students overcome the
yoke of debt, post-9/11 warriors replace
lost limbs with indomitable spirit, former
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coal miners and opioid addicts pave fresh
paths, entrepreneurs jump-start dreams,
and better angels emerge from all corners
of the country. From the Ground Up is part
candid memoir, part uplifting blueprint of
mutual responsibility, and part proof that
ordinary people can do extraordinary
things. At its heart, it’s an optimistic,
inspiring account of what happens when
we stand up, speak out, and come
together for purposes bigger than
ourselves. Here is a new vision of what can
be when we try our best to lead lives
through the lens of humanity. “Howard
Schultz’s story is a clear reminder that
success is not achieved through individual
determination alone, but through
partnership and community. Howard’s
commitment to both have helped him
build one of the world’s most recognized
brands. It will be exciting to see what he
accomplishes next.”—Bill Gates
Leading Digital McGraw Hill Professional
TWO E-BOOKS IN ONE The Starbucks
Experience The Starbucks Experience
contains a robust blend of home-brewed
ingenuity and people-driven philosophies
that have made Starbucks one of the
world's “most admired” companies,

according to Fortune magazine. With
unique access to Starbucks personnel and
resources, Joseph Michelli discovered that
the success of Starbucks is driven by the
people who work there-the “partners”-and
the special experience they create for
each customer Leading the Starbucks Way
In Leading the Starbucks Way, Joseph
Michelli explains the leadership principles
that drove the iconic coﬀee company’s
resurgence from serious setbacks after the
global recession—one of the few true
turnaround stories of this time. “Culture is
everything! This fast-moving, fascinating
book gives you countless practical ideas
you can use immediately to create a
company climate of inspiration and
loyalty.” Brian Tracy, author of Full
Engagement
When Fish Fly Hachette Books
An upcoming book to be published by
Penguin Random House.
The Secret to Working Less and Achieving
More Penguin
During his many years as a senior
executive at Starbucks, Howard Behar
helped establish the Starbucks culture,
which stresses people over proﬁts. He
coached hundreds of leaders at every
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level and helped the company grow into a
world-renowned brand. Now he reveals the
ten principles that guided his leadershipand not one of them is about coﬀee. Behar
shows that if you think of your staﬀ as
people (not labor costs) they will achieve
amazing results. He discusses the
importance of building trust, telling hard
truths, thinking independently, and more.
And he shares inside stories of key turning
points for Starbucks, as it fought to hang
on to its culture while growing
exponentially.
Igniting Passion and Performance McGraw
Hill Professional
The authoritative account of the rise of
Amazon and its intensely driven founder,
Jeﬀ Bezos, praised by the Seattle Times as
"the deﬁnitive account of how a tech icon
came to life." Amazon.com started oﬀ
delivering books through the mail. But its
visionary founder, Jeﬀ Bezos, wasn't
content with being a bookseller. He
wanted Amazon to become the everything
store, oﬀering limitless selection and
seductive convenience at disruptively low
prices. To do so, he developed a corporate
culture of relentless ambition and secrecy
that's never been cracked. Until now. Brad

Stone enjoyed unprecedented access to
current and former Amazon employees
and Bezos family members, giving readers
the ﬁrst in-depth, ﬂy-on-the-wall account
of life at Amazon. Compared to tech's
other elite innovators -- Jobs, Gates,
Zuckerberg -- Bezos is a private man. But
he stands out for his restless pursuit of
new markets, leading Amazon into risky
new ventures like the Kindle and cloud
computing, and transforming retail in the
same way Henry Ford revolutionized
manufacturing. The Everything Store is the
revealing, deﬁnitive biography of the
company that placed one of the ﬁrst and
largest bets on the Internet and forever
changed the way we shop and read.
Mindchamps Way, The: How To Turn An
Idea Into A Global Movement Marshall
Cavendish International Asia Pte Ltd
"Horst Schulze created a culture of service
that should be a role model for all of us. By
committing to the highest standards of
professionalism - and creating the right
systems to achieve them - he inspired
thousands of people to embrace and
embody the core ideal of sheer
unadulterated excellence. With this
profoundly useful book, Schulze now
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shares his story, and his methods, so that
the rest of us can be uplifted and taught
by the master himself." -Jim Collins, author
of Good to Great, co-author of Built to Last
"Horst Schulze's inﬂuence on my family
and our business is undeniable. His
approach to customer service
revolutionized the hotel industry and set a
high bar for all of us. His new book,
Excellence Wins, weaves Horst's personal
story with the practical wisdom he's
gleaned from an incredible career of
servant leadership. It's a must read for
leaders and anyone passionate about
serving people." -Dan Cathy, chairman and
CEO, Chick-ﬁl-A *** CEOs. Leaders without
titles. Startups. Corporations. For-proﬁts.
Nonproﬁts. It doesn't matter who you are
or what you do - you want to become the
best. You want to win, every time. Horst
Schulze knows how to win. In Excellence
Wins, Schulze, in his absolute no-nonsense
approach, shares the visionary and
disruptive principles that have produced
immense global successes over the course
of his still-proliﬁc ﬁfty-year career. As the
co-founder and former president of RitzCarlton Hotel Co., Schulze fearlessly led
the company to unprecedented multi-
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billion dollar growth, setting the business
vision and people-focused standards that
made the Ritz-Carlton brand globally elite.
Schulze's principles are both versatile and
utterly practical to leaders of every age,
career stage, and industry. You don't need
a powerful title or a line of direct reports you have everything you need to use them
right now. If you're searching for the
blueprint to beating the competition and
out-performing everyone around you, look
no further than Excellence Wins. Schulze
pulls no punches as a masterful guide to
becoming the very best in a world of
routine compromise. Unleash the
disruptive power of your true potential,
own your career trajectory, and
experience the game-changing proof
ﬁrsthand: Excellence Wins.
Driven to Delight: Delivering WorldClass Customer Experience the
Mercedes-Benz Way Penguin
#1 NEW YORK TIMES BESTSELLER • A
timely and important book that challenges
everything we think we know about
cultivating true belonging in our
communities, organizations, and culture,
from the #1 bestselling author of Rising
Strong, Daring Greatly, and The Gifts of
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Imperfection Look for Brené Brown’s new
podcast, Dare to Lead, as well as her
ongoing podcast Unlocking Us! REESE’S
BOOK CLUB PICK “True belonging doesn’t
require us to change who we are. It
requires us to be who we are.” Social
scientist Brené Brown, PhD, MSW, has
sparked a global conversation about the
experiences that bring meaning to our
lives—experiences of courage,
vulnerability, love, belonging, shame, and
empathy. In Braving the Wilderness,
Brown redeﬁnes what it means to truly
belong in an age of increased polarization.
With her trademark mix of research,
storytelling, and honesty, Brown will again
change the cultural conversation while
mapping a clear path to true belonging.
Brown argues that we’re experiencing a
spiritual crisis of disconnection, and
introduces four practices of true belonging
that challenge everything we believe
about ourselves and each other. She
writes, “True belonging requires us to
believe in and belong to ourselves so fully
that we can ﬁnd sacredness both in being
a part of something and in standing alone
when necessary. But in a culture that’s rife
with perfectionism and pleasing, and with

the erosion of civility, it’s easy to stay
quiet, hide in our ideological bunkers, or ﬁt
in rather than show up as our true selves
and brave the wilderness of uncertainty
and criticism. But true belonging is not
something we negotiate or accomplish
with others; it’s a daily practice that
demands integrity and authenticity. It’s a
personal commitment that we carry in our
hearts.” Brown oﬀers us the clarity and
courage we need to ﬁnd our way back to
ourselves and to each other. And that path
cuts right through the wilderness. Brown
writes, “The wilderness is an untamed,
unpredictable place of solitude and
searching. It is a place as dangerous as it
is breathtaking, a place as sought after as
it is feared. But it turns out to be the place
of true belonging, and it’s the bravest and
most sacred place you will ever stand.”
Lessons on Putting People First from a Life
at Starbucks Harvard Business Press
From business guru Joseph Michelli―the
leadership lessons needed to thrive
beyond the greatest business crisis in
modern history COVID-19 has disrupted
business and life in ways we never
imagined. Within days of the outbreak,
Joseph Michelli—the world-renowned
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business expert who has cracked the
leadership codes of Starbucks, Airbnb,
Mercedes-Benz USA, and many other top
companies—went to work. He contacted
140+ senior leaders at major companies
about their speciﬁc challenges and how
they were meeting them—getting raw yet
thoughtful real-time insights into a crisis
that will deﬁne an entire generation of
leaders. The result is Stronger Through
Adversity. In this business guide for our
times, Michelli distills best leadership
practices that can be used in any
company, in any industry. Organized into
four main themes—Set the Foundation,
Build Connections, Move with Purpose, and
Harness Change—Stronger Through
Adversity provides a deep dive into the
methods, tactics, and approaches leaders
have used to keep their company aﬂoat
and to position it for success long after the
pandemic. You’ll get invaluable insights
into crisis management, keeping
employees and customers safe,
maintaining a culture of engagement, and
rapidly innovating. Applying powerful
leadership methods used by Microsoft,
Starbucks, Google, DHL, Target, Verizon,
Kohl’s, Marriott, and many others, you’ll

seize and hold the competitive edge in
your industry. Whether you run a Fortune
500 company, own a small business, or
manage a department or team—this is
your moment. Stronger Through Adversity
delivers everything you need to
prosper—to lead your people to an
unprecedented recovery, to weather the
toughest challenges your business faces
from the pandemic and beyond, and to
thrive in all storms, large and small.
The Taking of Jemima Boone McGraw
Hill Professional
Make every day a WOW day for your
customers, your staﬀ—and your bottom
line! “In your hands is a manifesto on how
Zappos completely blew away the
standard of delivering a consumer-centric
experience and a revolutionary company
culture. Joseph helps us all understand
how to achieve a little more of that Zappos
magic.” —Eric Ryan, method cofounder
and person against dirty “If you’re looking
for an inspirational path for creating a
likable, trustworthy, and wow!
organization, you’ve hit the mother lode.”
—Guy Kawasaki, former chief evangelist of
Apple and author of Enchantment: The Art
of Changing Hearts, Minds, and Actions
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“This book provides a roadmap to a
successful business by taking inspiration
and examples from one of the most
innovative, progressive companies of our
time. Don’t just read it; use it.” —Tony
Hawk, professional skateboarder and
author of HAWK —Occupation:
Skateboarder and How Did I Get Here? The
Ascent of an Unlikely CEO “Thanks to
Joseph Michelli, you can learn exactly how
Zappos hit it big and how you can too. By
using the ﬁve principles Joseph has
distilled, you can supercharge your eﬀorts
and start down the path to legendary
success.” —Mark Sanborn, President,
Sanborn & Associates, Inc., and author of
The Fred Factor and You Don’t Need a Title
to Be a Leader “Often, business owners
look at media darlings like Zappos with
their mouths agape, full of awe but unable
to take action. For those eager to do more
than watch, Joseph Michelli deconstructs
the Zappos story and makes it attainable.”
—Seth Godin, author of Poke the Box
About the Book: ZAPPOS. The name has
come to stand for a new standard of
customer service, an amazing online
shopping experience, a great place to
work, and the most impressive
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transformational business success story of
our time. Simply put, Zappos is
revolutionizing business and changing
lives. Now, Joseph Michelli, author of the
internationally bestselling business books
Prescription for Excellence and The
Starbucks Experience, explains how
Zappos does it—and how you can do it in
your industry. The Zappos Experience
takes you through—and beyond—the
playful, oﬀbeat company culture Zappos
has become famous for. Michelli reveals
what occurs behind the scenes at Zappos,
showing how employees at all levels
operate on a day-today basis while
providing the “big picture” leadership
methods that have earned the company
$1 billion in annual gross sales during the
last ten years—with almost no advertising.
Michelli breaks the approach down into
ﬁve key elements: Serve a Perfect
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Fit—create bedrock company values Make
it Eﬀortlessly Swift—deliver a customer
experience with ease Step into the
Personal—connect with customers
authentically S T R E T C H—grow people
and products Play to Win—play hard, work
harder When you enhance the customer
experience, increase employee
engagement, and create an energetic
culture, you can’t help but succeed.
Zappos has woven these ﬁve key
components into a seamless strategy
that’s the envy of business leaders. Now
that strategy is yours. With The Zappos
Experience, Joseph Michelli delivers a
package for instant success right to your
doorstep. All you have to do is open and
use it.
It's Not About the Coﬀee Penguin
In Pour Your Heart Into It, former CEO and
now chairman emeritus Howard Schultz

illustrates the principles that have shaped
the Starbucks phenomenon, sharing the
wisdom he has gained from his quest to
make great coﬀee part of the American
experience. The success of Starbucks
Coﬀee Company is one of the most
amazing business stories in decades. What
started as a single store on Seattle's
waterfront has grown into the largest
coﬀee chain on the planet. Just as
remarkable as this incredible growth is the
fact that Starbucks has managed to
maintain its renowned commitment to
product excellence and employee
satisfaction. Marketers, managers, and
aspiring entrepreneurs will discover how to
turn passion into proﬁt in this deﬁnitive
chronicle of the company that "has
changed everything... from our tastes to
our language to the face of Main Street"
(Fortune).
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